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· A gateway to the Indian alcoholic beverage industry

· Dispelling myth about growth linked to binge drinking

· Awards Nite an epitome of industry solidarity

New Delhi, 24 January 2010 – The Indian alcoholic beverage industries under the umbrella of Confederation of Indian Alcoholic & Beverages Industry (CIABC) expressed their determination towards working together closely in reaching out industry concerns to the regulators and in curbing social ills related to binge drinking during BevINDIA 2010. The international exhibition and conference organised at Hotel Taj Palace, New Delhi during 23-24 January was co-organised by CIABC and Exhibitions India Group (EIG), India’s finest event organiser. The event concluded today not only in high spirits, but with a thought-provoking conference on issues concerning excise and taxation, corporate social responsibilities, industry trends – global and Indian duty free trade, challenges for  marketing and advertising and the growing business opportunities in India.
With a significant contribution of 40,000 crores to the exchequer, the wines and spirits industry in India is expected to show rapid growth. Upbeat about the potential of the sector, Dr Lalit Khaitan, Patron CIABC indicated, “the global market shows a CAG of 2.4%, Asian group of countries (minus Japan) has a CAG of 6%, (while) the Indian CAG figures of last 10 years is 9.4%”. According to the latest research report, “Indian Wine Industry Forecast to 2012”, wine consumption in India is expected to grow by 25%-30% annually during 2009-2012.
At the inaugural conference of BevINDIA 2010, Chief Guest Shri Ashok Sinha, IAS, Secretary Ministry of Food processing Industries, Government of India said, “Continuous dependence on state government has created stumbling blocks…(but if ) Goods and Service Taxes (GST) gives fair treatment to this sector, it will propel growth”. He further highlighted, “his ministry has supported the creation of national board in Pune whose objective is to develop quality wines, support new wine industries, assure the state government that their absolute loss will be taken care, bring the states together, start zoning systems and work towards uniform rates”.
Drawing attention to the introduction Food Safety and Standards Act (FSSA), president of Confederation of Indian Food Trade and Industry (CIFTI) and partner to CIABC and EIG’s initiative to bring the industry together in their appeal to the government, Mr. Sanjay Khajuria said,” (it will) lead to legal complexities and multiplicity of regulatory agencies”. He urged the government “to eliminate the possibility of dual control in the States”. According to him,” Food Safety and Standards ( FSS) main mandate should be to set standards and ensure safety of foods including alcoholic drinks”.
Voicing other challenges, Mr Abhay Kewadkar, Business Head - Wines & Chief Wine Maker, UB Group said,” the industry is limited to affluent class, has high and different tax regime, labeling laws, registration fees, etc in each state, storage conditions, limited buying by hotels due to high inventories”. “Lack of a common platform where States can engage and agree on the formulation of Uniform Tax Policy for alcoholic beverages” is another problem, added Mr. Rohan Shah, Managing Partner, Economic Law Practice.
However, Mr Shah stressed that key challenge is in adopting,  “sensitivity towards the States while moving towards uniformity but not as a denial or dilution of the state’s domain”
The BevINDIA 2010 expo also hosted the Awards Nite function to recognize milestone achievements. Addressing an elite gathering of over 350 attendees, CIABC patron and the industry czar, Dr. Vijay Mallya said, “As an industry we have come a long way. However, there is still a lot of work to be done in making ourselves heard. As an industry, we have a legitimate place in society. My vision is to make ourselves a strong industry body like a CII and FICCI. We are responsible corporate citizens and reaffirm our pledge towards working with all stakeholders for the overall good.”

The Award for the largest selling brand was conferred to Celebration Rum. Bagpiper and Johnnie Walker Black Label were awarded as Iconic brand and Iconic brand International, respectively. Award for most memorable advertisements went to Jagatjit Industries and Radico Khaitan Ltd. Mr Raju Vaziraney, Radico Khaitan, was felicitated with Young President 2010 Award and Tilaknagar Industries was given the Emerging Company of the Year Award. 
 Demonstrating the industry’s commitment towards responsible corporate citizenship, Vijay K. Rekhi, Chairman, CIABC and Rick Connor, Chairman ICAP, launched a book called, ’Working Towards Reducing Harmful Drinking”. Also present on the occasion were Dr. Roger Sinclair, Professor of Marketing in South Africa, Lin Menuhin, Director CSR Asia-Pacific, Diageo and representatives of all leading alcohol beverage manufacturers.
Brought out by ICAP (International Centre for Alcohol Policies), the book is edited by Marcus Grant and Mark Leverton. It explores areas where alcohol producers' technical competence can make a positive contribution to reducing harmful drinking.

Speaking on behalf of the industry, Vijay Rekhi said, “The alcohol industry stands united against harmful drinking. We want to dispel the myth that our growth is linked to binge drinking”.
 The book acknowledges that very few strategies for reducing harmful drinking are universally applicable, and that, realistically, a range of options is required so that different countries and communities can select what combination of measures is likely to work best for them given their drinking culture and health priorities. This is particularly relevant for countries like India where more than half of all alcohol consumed is non-commercial, untaxed, unregulated, and unchecked by quality standards—a major consideration in designing policies and interventions. 
The event, professionally managed by capable professionals from Exhibitions India  and with a rich format including wine tasting from 7 countries, cognac Master Class by the renowned brand ambassador of Remy Martin, Mr Patrick Mariuz, and Champagne workshop by Martell, attracted quality participation from across the globe.
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About CIABC:

The Confederation of Indian Alcoholic Beverage Companies (CIABC) is the apex body representing the Wines and Spirits industry of India. Members include United Spirits Ltd., Radico Khaitan Ltd., Bacardi-  Martini Ltd., Jagatjit Industries Ltd., Diageo India (Pvt.) Ltd., Tilaknagar Industries Ltd. and Brown-Forman Worldwide L.L.C.

Email: ciabcmail@gmail.com 
About Exhibitions India Group
The Exhibitions India Group, established in 1987, is a trade promotion group focused on organizing international exhibitions and seminars and attracting investments in India, as well as, promoting participation of Indian companies at leading tradeshows worldwide.

 

Exhibitions India is the only trade fair and conference organizer in India with ISO 9001:2008 & ISO 14001:2004 Certification.
The Group is a member of UFI (The Global Association of Exhibitions Industry); IAEE-USA (International Association of Exhibitions and Events) and IEIA (Indian Exhibition Industry Association). The expos organized by the Group conform to the Trade Fair Certification Program of the International Administration of the US commercial Service.
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